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Clients with Excel (Pivot tables)
N

Al3 - £« | Totale complessivo |:

A B c | D | E | F il Elenco campi tabella pivot v x
1 |Product Categories Bikes
2 Visualizza campi correlati a:
3 Internet Sales Amount Country |(Tutb0} E‘
4 Calendar Year E]CalendarSemester |Ca|endar Quarter | #®United Kingdom # United States  |Totale complessivo * # [[Internet Sales Orders -
& CY 2001 53.266.373,66 $3.266.373,66 $3.266.373,66 1 [# [y Altri campi
6 |=ICY 2002 H1 CY 2002 $3.805.710,59 $3.805.710,59 $3.805.710,59 3 5 Product

= .396. .396. .396.
7 H2 CY 2002 +Q3 CY 2002 $1.396.833,62 $1.396.833,62 $1.396.833,62 8 [7]Product Categories
3 Q4 CY 2002 $1.327.799,32 $1.327.799,32 $1.327.799,32 )
] @ [[|Product Model Categories
2 H2 CY 2002 Totale * 52.724.632,94 $2.724.632,94 $2.724.632,94 ) =
@ [[]Product Model Lines
10 |CY 2002 Totale * $6.530.343,53 $6.530.343,53 $6.530.343,53 | i
11 | CY 2003 $9.359.102,62 $9.359.102,62 $9.359.102,62 @ [ Finanda
12 |EICY 2004 $9.162.324,85 $9.162.324,85 $9.162.324,85 @ [ History 2
13 |Totale complessivo * | $28.318.144,65 $28.318.144,65 $28.318.144,65
. Trascinare i campi nelle aree sottostanti:
W Filtro rapporto H Etichette di col...
o Product Cate... ™ Geography -
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Date.Calendar ~ Internet Sale... ~
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Clients with browsers, 3D

File Edit Wiew Favorites Tools  Help

3 D:\Institutional\Corso_LSA\ AB2006104 - OLAP\practicelsales. htm - Microsoft... [= |[B]#X]

" — it
1 1 Y | =l q o’
€ > b ﬁ"f Ny, Search 7. Favorites {?

Address D\InstitutionaliCorso_L3A\LABZ006Y04 - OLAPYpracticelsales. him

b

ﬂF\IE Mining 30 Cube Wiew ‘Window Help

visual analytics

|@la Bl # ¢

{8 Diata Cubes |
Promotions ~ |Ship Date.Calendar ~
All Promotions | CY 2003 S
Calendar Year = _-glmzzzgse
Cy 2002 Y 2003 Totale cor - {5 ICON_ESERCIZI
Country = Custamer Count|Customer Count| Custormer
Australia 24 2155
Canada 5 799
France & ooy
Germany 7 gd4
nited Kingdom 10 989
LInited States g 3366
Totale complessivo B3 8950
@1 Done
For Help, press F1
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Clients: Dashboards

Dashboards, scorecard («cruscottin) are intented for

a quick and easy delivery of the overall state of
company business status

with a strong visual component
involving few dimension and measures

Space, time, branches

They represent the end product of datawarehousing
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Clients: Dashboards
O

https: / /www.microstrategy.com/us/get-started /demo

. , -
Reset Category Management Dashboard mm Regional Performance Management Dashboard
s
a 4
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LQ Revenue LQ Profit Category Revenue 06 Jul 2006 Aug 2006 Sep 2006 Oct 2006 Nov 2006 Dec 2006
1 * [ 25,78% 24 09% 24,19% 0,4% 2436%
$12,216 $911 Music $13,039
o oy R S wew  mm ame s
* A 22919 21.420 13.020 65% 17.000 o ss1o006| sste7e0| $730322) $836,107) S750,702) 618315 984,378
FR0618% gl 2208 e v 130 1 574 yrT 585 o s72mo9s| serasre see1s52 $731771] $623,083 §743,496[ S 1000201
$12,846 $2,972 Books $13,023 o o101 (ss.714] 38770 104427 127618 74818  (15829)
* ry 8.300 10.000 8.091 24% 9.380 T%
* A Avg Revenue per Customer 108 5130 5118 10% 5154 6% e o] e atow[  ee]  sew[ 2004)
This Month: Dec 04 Trend aFrom Prior Month: & More fhan 10% » Belween-S%and 10% ¥ Less than 5% Abbreviations: LM = LastManth LY = Last Year
Revenue By Region In 2004 Monthly Revenue And Profit Trends In 2004
$1.400.000

Central

South
Northwest ¥1.200.000
Southeast | i $1.000.000
1381% —
Southwest $800,000 \
3800,000
_ - $400,000
Mid-Atiantic Web

Northeast $200,000 N

s0
Jani004  MAr203¢  MayI00d  Sd034 G004 Now2Dd
FeBI04  ADF200¢  Jn203%  Aw3G4  OR23¢  Dec2al



https://www.microstrategy.com/us/get-started/demo

Clients: Dashboards

https: / /www.google.com/intl/en/analytics /

J Home Page Salvatere Ruggieri
My home page M

HOME REPORTING CUSTOMIZATION ADMIN

4 Jan 1,2015 - Nov 21, 2016 Jan 1, 2014 - Nov 21, 2015

‘ Search reports & help
’ Intelligence Events

Q Real-Time

Audience e

Overview

Active Users
Cohort Analysis BETA
User Explorer

~ Demographics

Overview
Age
Gender
» Interests v 14106 0 I 14106
vz Primary Dimension: City  Other -
Language
9uag! Secondary dimension + Q. advanced ‘ ﬁ] () | = ‘ T ‘
Location
Acquisition Behavior Conversions  Goal 1: Read TWM pragram =
» Behavior
city
+ Technology % New Sessions Bounce Rate Pages / Session ‘Avg. Session Duration Read TWM program (Goal 1 Conversion Rate) Read TWM program (Goal 1 Completions) Read TWM program (Goal 1 Value)
Sessions © ¥ 5 New Users ~ B 5 o 5 B -
» Mobile
28.79% « 13.21%® | 11.77% % 3.47%+ 2.14%® B.12% % 0.00% 0.00% 0.00%
* Custom 23748 vs 16439 1923%vs22.15% | 4,566 vs 4085 4178% vs 233vs2.38 00:03:41 vs 00:04:00 0.00% vs 0.00% ovso $0.00 vs $0.00

a3 78%
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SQVL Server Suite

T ovpremises oo

DB/DW SQL Server Azure

Data integration SQL Server Integration Services (SSIS)  Power Query for Excel
OLAP SQL Server Analysis Services (SSAS) Power Pivot for Excel
Reporting SQL Server Reporting Services (SSRS) Power BI

& Power Bl Desktop

[xz] %Ej ‘ DrOfﬁE’@"

Excel Pow

n Wokbooks  Appikations F 4 SharePoint 2010

Analysis Repcrtmq -
Services ervices
y ‘ 4 SOL Server2o12

Integration Master Data
Services Sen sices

4 SOLServer ORACLE
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Reporting server: SSRS

SSIRS is a tool for Reporting

It can be used independently from SQL Server as data source
Development with SSDT

Data sources
Relational, OLAP, Data mining

Type of reports
Table, Matrix, Chart, ...

Our Server:
Set in Project properties -> TargetServerURL
http://apa.di.unipi.it/reportserver
Access to reports
Web: http://apa.di.unipi.it /reports

Web service
Export to Excel, PDF, HTML, XML, ...
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Power Bl Desktop

PBl Desktop is a tool allowing the generation of
reports

The reports are local in your machine and may be
moved to the cloud in the future (Power Bi Services)

The report may be deployed in a specific server
accessible by web by any user wants navigate them
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Web clients

N

% Beport Projectd - Microsoft Visual Studio

File Edt ‘View Project Buld Debug  Format  Report  Tools  ‘Wwindow Community  Help

Debug ~ Default
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